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Thousands of
Millions of yen U.S. dollars (Note 1)

2006 2005 2004 2006

For the year
Net sales......................................................................... ¥0,914,533 ¥811,899 ¥740,706 $7,678,054
Operating income ........................................................... 68,727 57,191 52,071 577,008
Net income ..................................................................... 28,836 15,647 7,596 242,092
Depreciation and amortization......................................... 38,049 34,203 34,115 319,446

At year-end
Total assets .................................................................... 1,037,823 986,233 943,908 8,713,152
Total stockholders’ equity ............................................... 265,492 206,738 177,701 2,228,967

Yen U.S. dollars (Note 1)

Per share
Net income—primary (Note 2) ......................................... ¥025.01 ¥013.70 ¥006.66 $0.210
Net income—fully diluted (Note 2) ................................... 23.48 12.82 6.35 0.197
Stockholders’ equity ....................................................... 200.29 180.96 155.53 1.68
Cash dividends (applicable to the period) ........................ 4.00 3.00 3.00 0.034

Number of employees at year-end ................................ 11,184 11,118 11,166
Notes: 1. Yen amounts have been translated into U.S. dollars, for convenience only, at the rate of ¥119.11 to US$1, the approximate rate of exchange 

at December 31, 2006.
2. Net income per share has been computed based on the average number of shares of common stock outstanding during the respective fiscal

year. Fully diluted net income per share additionally assumes the convertible bonds.

Showa Denko K.K. and Consolidated Subsidiaries
December 31, 2006, 2005 and 2004

CONSOLIDATED FINANCIAL HIGHLIGHTSC

SSHOWA DENKO AT A GLANCE

Electronics

HDs, compound semiconduc-
tors, rare earth magnetic alloys,
specialty gases, alternatives to
chlorinated solvents and other
high-purity chemicals, ceramic
materials for semiconductors,
and fine carbons
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NET SALES BY SEGMENT

Petrochemicals

Olefins (ethylene and propyl-
ene), organic chemicals (acetic
acid, vinyl acetate monomer,
and ethyl acetate) and plastic
products

Chemicals

Chemicals (caustic soda, chlo-
rine, acrylonitrile, and ammonia),
gases (fluorocarbons, oxygen,
nitrogen, and hydrogen), spe-
cialty chemicals (amino acids,
stabilized vitamin C, analytical
columns, and specialty polymers)

Inorganics

Ceramics (aluminum hydroxide,
alumina, abrasives, and refracto-
ries) and carbons (graphite
electrodes)

Aluminum

Ingots, sheets, extruded
products, high-purity foils
for capacitors, fabricated
products (forged products,
heat exchangers, aluminum
cylinders for laser printers,
and beverage cans)

Passion Project (2006-2008):
The three-year action plan to realize 2010 targets

Targets for 2010
Realizing our vision:

Contribute to the interests of all 
stakeholders
Contribute to society on a global scale
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•Develop and establish new growth drivers
•Steadily improve profitability
•Improve financial strength

Strategic reduction in scale through

the Cheetah Project (2000-2002)

Growth strategy through




